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NOT SO F.A.Q.
#1
Did Youtube, Myspace
and Facebook cause the
economic crisis?
How many mailboxes do
you have?
Does knowing more make
you care more Or less?
how secret is the answer
to your secret question?
Will Google save the
Borinage?
how do i shot web?
Are you a Boring?
How many times a week do
you read a news paper?
how many hours a day do
you watch tv?
Do you care about the war
in Afghanistan?
can you Give us one good
reason not to sue your
ass?
When is the last time you
got dumped by e-mail?
Do you surf teh interwebz?
What's the last word
you’ve googled?
How many megabytes of
illegal software do you
have?
Do you like to continue?
Are you of legal age?
Do you know Anonymous?
Do you like to receive the
latest updates on our
product?
do you want to advertise
on our back cover?
have you ever read any
terms of agreement?
are you thinking yet?

EDITORIAL

THE COIN IS UP IN THE AIR

YOU NEED TO ASK
QUESTIONS IF YOU WANT
TO GET some ANSWERS

A dramatic look at the evolution of media consumption

Crack a bottle and raise a glass,
the first issue of POSTRmagazine
has made its way onto the shelves.
What you’re holding in your hands
is the first rock in a series of stones
we’re planning to cast into the media-mudslide that has engulfed us
over the last years. In case you’re
wondering why it’s the size of a poster, it’s because we would like you
to put them up. On your front door,
your kitchen window, your bedroom
ceiling or even nailed to the door of
your local city hall. Screw a blogosphere, we’re taking it back to the
oldest of old schools. We are the
new pamphleteers, taking on the
digital dictatorship of the 2.0 era.
This is our answer to the big media
corporations who don’t have anything new to say. Indeed, we don’t
pretend to be absolutely objective about our content like they do.
We’re not saying that the evening
news doesn’t get its facts straight.
Or that it does. The fact of the matter is, for every item that makes it to
the teleprompter, a dozen get cut.
We want to know about that dozen
and we want to let you know about
them too. Because there’s a lot more
going on than what you read about
in the papers, and it might concern
you more than you’d like to think.

A short and blatantly
oversimplified
history
Ever since Gutenberg assembled his
prototype of the modern press back
in the thirteenth century, mass media have become one of the pillars
of our society. It all started out with
printed content in mail1, newspapers,
magazines and of course advertisements. Radio then appeared, music
to our ears right in the comfort of our
own homes. We need only to remember Orson Wells and his ‘War of The
Worlds’ to gauge exactly how well
the educated public dealt with that.
After radio came television, which
has practically become a member
of the modern family unit. But the
onslaught of media has only just begun: ever since the introduction of
the internet, old and new media alike
have starting breeding, crossing over,
swapping genetics and mutating
into new, uncontrollable and overall
scary furnishers of information true
or false. Not to mention the lifetime
of copyrighted content you really
shouldn’t be having. There is no more
control. There is no censorship. Or is
there?

‘it’ you’re looking for) on the net,
just waiting to be ordered and delivered to your mailbox or doorstep.
Or downloaded free of charge, but
that’s another matter. Yes, the internets gave everyone with a computer
in their vicinity and a moderate understanding of its language a digital
wooden crate they could stand on
to offer their product, of whatever
dubious nature that product may
be. The internet, being both relatively fast and anonymous (for now,
that is) is of course the ideal trading ground for data that is best not
handled in public places, which explains why some experts argue that
the pornography sector is by far the
main beneficiary of this new and exciting medium.

police can start watchdogging the
sharing sites even more, tracking
illegal downloads up to respective
doorsteps and handing out multimillion dollar fines to teenagers.
But that scenario is a long way from
now, especially considering the lack
of an efficient international legislation concerning the issue and the
absence of any prosecuting body to
enforce it. Maybe once law enforcement agencies and copyright enforcers stop falling over each other
while dragging half the planet into
court, things might change. But for
now, the online realm remains an
impenetrable jungle of information. Ironically, this is exactly what
the internet was designed to be: a
network in which the various parts
are able to function completely independent from each other. It was
built to allow for a strong degree of
autonomy, which when unchecked
can (and did) result in complete and
utter anarchy. On a more personal
note, we wonder if the nerds over at
DARPA created the internet as a personal legacy to generations of geeks
to come.

Fox News Channel was created by Australian-American media mogul Rupert Murdoch, who hired Republican political strategist
Roger Ailes as its founding CEO. In the United States, Fox News Channel has been rated as the cable news network with the largest number of regular viewers.
Al Jazeera gained worldwide attention following the September 11, 2001 attacks, when it broadcast video statements by Osama
bin Laden and other al-Qaeda leaders.

ARE
YOU
THINKING
YET?
So that is why this first issue will be
casting a critical eye over our own
trash-littered backyard: the media.
Because in case you hadn’t yet noticed, there’s a revolution taking
place right under our very noses.
Never before has the media been
more up-to-date and at the same
time outdated than today. Yesterday’s know-it-all media prosumer
has become today’s helpless rag
doll in the avalanche of information
right and wrong. The digital revolution has never been this close, leaving its various marks and symbols
in many ways and places. Like the
innumerable hours we spend fixed
to our TV or computer screens, or by
those gigantic amounts of worn out
toxic computer waste that are corroding and leaking into Ghana’s soil as
we speak.1
If what you read in the next half hour
somehow fails to explain the complexity of it all, don’t worry. This magazine is not here to give you all or
even any of the answers; we’re here
to raise some questions of our own.
We’re here to make sure you keep
thinking. We’re the critical footnote
at the bottom of the picture perfect,
the news satellite on the dark side
of the moon, keeping an eye on what
the 9 ‘o clock news doesn’t show
you. We want to get you thinking
about whatever you didn’t know yet,
and to make you think twice about
what you thought you already knew.
Because fact is, you never know. Especially when going out for a drive
on an information superhighway
where news stories stand bumper
to bumper, and where no traffic cop
is on patrol to sort out the madness.
But no need for despair, we’re all in
this together, right?
We hope you enjoy reading this first
issue of POSTRmagazine.
Sincerely,
The POSTRmagazine staff

1
As we already said, POSTRmagazine is
here to raise questions. Because in this
technologically advanced day and age,
it’s often harder to ask the right question
than to find the answer to it. So, we’ll
give you this one question to get started
with: ask Google about computer waste
Ghana and be appalled.

In the early days, control over the
majority of media involved only a
few players. Even Gutenberg found
out he could print only what the
Catholic church allowed him to. Because of the immense financial and
logistic investments required, old
media like newspapers, magazines,
radio and television were primarily governed by the major players
in society. They were controlled by
religious and political institutions,
with governments across the globe
freeing up funds for public radio and
television. For a while they ruled
with an iron fist, one nation or party
handling its broadcasts and content
somewhat more liberally, ethically
or subjectively than the other. Most
media consumers, at that time having no other available source of
information than beyond what went
on in their city block, lapped up their
messages in silent obedience. And
all was good. For a while.

It couldn’t last. Those opposed to
the political stranglehold on the
media started to revolt in many different ways: this act of rebellion
spawned counterpropaganda, alternative newspapers, haterags, pirate
radio stations and the occasional
hijacking of a tv-studio by armed
rebel forces. In less dramatic developments, technology drastically
lowered the costs and requirements
for broadcasting, opening up the
airwaves for scores of independent
stations. Mass media also spawned
a parasitical microcosm of its own:
the advertisement sector emerged
into the airwaves, solidifying its
spot by paying millions upon millions in exchange for the right slot of
mediaspace. In the blink of an eye,
the ether was clogged with soap
operas, corporate sponsored broadcasts and a never-ending stream of
commercial blocks. Commercial television quickly outnumbered public
broadcasting, which brought forth
an ever increasing load of sitcoms
and sales programs, oozing into
your living room. But even as mankind grew ever more glued to the
tube of wonder, another bottomless
pit of dreams and decay was about
to be unlidded: DARPA, one of the
lesser known research agencies of
the US Government, was quietly
working on a «self-healing» communications network that would
still work when parts of it were destroyed. This network would be called the internet, and it would change
the world.

The internet:
A gateway to gore &
glory

It started out small, the interweaving tentacles of smallband telephone line connections slowly
seducing unknowing civilians onto
this new tempting platform of limitless potential. All of a sudden the
entire world was just a few clicks
away, available at the every whim
of the person at the keyboard. Naturally, the big players in the mediagame did the logical thing and got
themselves a website or three each.
The internet logically became the
modern merchant’s wet dream. The
corporate world gripped the brandnew virtual realm with both profitdriven fists, having finally found the
ultimate low-cost, unmanned multimedia showroom with direct possibilities for online purchase.
Whatever you are selling, there’s
always a spot for it on the internet.
Let’s repeat that for emphasis:

whatever you are
selling, there’s
always a spot for it
on the internet.

On the road in the Borinage.

Googled, approved and Googled
again: le Borinage

Never before in the history of mankind have we seen a marketplace
that had such a vast and various
amount of services on offer. If it
exists, you can be pretty sure to find
it (or whatever abomination of the

Believe that
wherever there
are highs, there
are lows, and the
world wide web is
no exception on
this rule.

The internet is a lot like Hollywood:
it has a lot of famous people in it,
it’s candy for the eye and it’s a land
of opportunity for the ambitious and
talented among us. Until you accidentally turn the wrong corner. Then
all of a sudden there’s no more spotlights, and you’re in some badly lit
alleyway, standing eye-to-eye with
what looks like an Asian transsexual
trying to sell you some barbiturates
of origins unknown. And it only
gets worse from there. Believe that
wherever there are highs, there are
lows, and the world wide web is no
exception on this rule.

Old vs. New: Clash of
contents

At the moment, the internets2 are
still free. Piracy reigns supreme
due to the lack of an adequate online policing agency. Because of its
complex legal physiology, it’s hard
enough for the internet’s armed
forces to catch chatroom terrorists,
hackers, and online con artists, let
alone monitor the billions of spammails, movies, and other kinds of
illegal software that so easily find
their way onto one’s harddrive.
Never before has it been so ridiculously easy to steal. In fact, it’s
becoming harder and harder not to
steal, what with people sending you
a few illegal mp3’s. Ripped movies.
Cracked applications. But whatever
the corporations and their lawyers
may say, it’s not our (the consumer’s) fault, really. Ye Olde Mass
Media have shunned a practical use
of the internet for so long, it’s only
logical that a culture of mass piracy
came to be. I mean, they could have
jumped on board from the beginning, taking advantage of the net’s
possibilities instead of telling users
to ‘just say No’ to piracy and copyright infringements. So we did what
we’ve become accustomed to in our
comfort-driven society: we took the
easy way. Everybody started to grab
their music, movies and series freely off the web, right in the comfort
of their own home, instead of paying
exorbitant amounts of hard-earned
currency in stores way across town.
Thus paying not only the artists and
performers, but also the whole industry that takes credit (and cash)
for other people’s achievements and
creations, on a small side note.

However, it seems times are achanging: media giant Viacom took
Google to court last year to get the
lowdown on the people who were
uploading their videos, which were
copyright protected. And they won,
which is why you might read ‘Due to
violation of copyright, this video has
been removed’ once in a while when
browsing around the Tubes. In spite
of minor retaliations like these,
control over the internet remains
an illusion, at least for now. Enjoy
it while you can: for the time being,
you need not look over your shoulder for the e-Gestapo to snatch you
by the IP-address and haul you off
to cybercrook jail. But that might
not always be the case. Never mind
not being able to log in to your Facebook-account or wander around
the Youtubes at work, things online
look like they’re going to undergo
some drastic changes. No way are
the entertainment industries going
to stand idly by while nerds all over
the globe are depriving them of their
multimillion dollars in copyright revenues. (further enlightenment in
enclosed article ‘Walk The Plank’)
Possible countermeasures include
a pay-per-bandwidth system, which
will mean a differentiation in subscription prices, which will mean heftier bills for heavy users who use
up more gigabytes. Somewhere,
somebody is bound to come up with
a viable business plan that can be
applied to the specific nature of the
internet. Somebody will have to try
to stop piracy and copyright violations by devising a consumer-oriented system that takes into account
the changes in the way we consume
our media. That, or the internet

Do you really believe that the webcam that comes
standard on your
iMac can only see
something when
you turn on Photobooth?

So it’s clear that old media are losing ground, desperately trying to
adapt and fight back. Meanwhile the
new media are becoming treacherous puddles of quicksand where
there is no solid ground and there’s
no guaranteeing that your next step
won’t plunge you into some deathtrap of misinformation. We’ve never
been fed or had access to more data
before, but it seems that instead
of becoming ever more informed,
mankind has developed an immunity to the onslaught of messages
constantly poking us in the head.
There’s just no dealing with all of
it if you hope to maintain a shred
of mental sanity. How can you not
become desensitized with such a
variety of shocking truth no longer
lurking out there, but actively sleazing its way right into your house?
Never even mind the latent paranoia
that increases with every new application that’s up for free download.
I mean, how hard can it be for third
parties (such as governments, police agencies, hackers, stalkers,...)
to listen in on a Skype-call? An
MSN-conversation? Do you really
believe that the webcam that comes
standard on your iMac can only see
something when you turn on Photobooth? Or is that unblinking eye
actually constantly sending out a
live feed to an uncaring harddrive
in some faraway datacenter, along
with what goes on in the offices and
living rooms of thousands of people
just like you? Our guardian angels
over at the Piratebay are currently
coming up with a piece of software
that will encrypt all the data you
send over the internet for this exact
reason. Because you never know.

In conclusion: More
confusion

So what does this mean for the average media consumer? Nowadays,
all of us have become ‘experts’ of
some field or other through the never ceasing flow of data, whether
accurate or completely unfounded.
Almost every one of us is a walking
media conglomerate: we all have our
own broadcasting stations: blogs,
vlogs, Facebook-accounts, websites,
podcasts,...everybody nowadays is
one of the talking heads. But does
all that makes us more informed
and educated? And if it does, does
that even mean anything or has this
mudslide of content merely blunted
our senses to the point of uncaring
apathy? Sure, you can say we are media prosumers, or whatever the next
guy in research comes up with while
sitting at his desk, trying to nail a
tag on his target audience. But you
can also say that we can hardly get
a good overview of this ever-expanding ocean of information because
it’s right at our feet. And there’s no
way for us to get a clear perspective until the wave we’re surfing on
crashes into shore. And it’s not clear
yet whether that is a good thing or
not, because I hear there’s a lot of
stuff on the web that we don’t really
want to know about, and besides,
don’t you have something to do IRL 3,
you basement dweller?

1
for those under 20: this is the metal
slit in your front door through which a
man called a ‘mailman’ delivers ‘mail’,
a concept which allows primitive correspondence through the use of a woodbased carrier called ‘paper’)
2
nobody on the internet calls the internet ‘the internet’ anymore, preferred
terms include the (or teh) internets or intarwebs, you n00b
3
In Real Life, you n00b lol newfag

When revolutions collide, you can find us playing golf in Digital
Innovation Valley
Digital Innovation Valley truly exists, we can say so because we were there. But
contrary to popular belief, the hills of convenience, information and progression are actually an unimaginitive, industrial landscape situated in a run-down
area of Belgium called the Borinage. While still being considered as one of our
nation’s most impoverished regions, it’s a place where the very last scraps of
the Industrial Revolution absurdly collide with the freshly arrived and by many
cordially hailed technological era. And where helicopters make daily fly-overs
to surveil the area, according to one of its blurred inhabitants. We paid the
«economically promising» valley a visit, suspiciously investigating the arrival
of one of the largest internet data centers on the Old Continent.We got tailed by
arduous security guards, walked knee-deep in the mud and eventually ended
up playing ‘le golf du pauvre’ in the shadows of the valley of information technology, where rhum is served abundantly in large soda glasses.
This fine piece of what we would like
to call corporate madness meets
beautiful simplicity has its origin
in 2005, when a representative of
an American company called Zenzu
registered at the reception desk of
a distinguished castle in Garfield
Street (Washington DC), currently
giving shelter to the Embassy of Belgium. The mysterious company had
a strenuous wishlist, mainly consisting of three essential elements:
water, space and electricity. To be
searched and found on Belgian territory by the local government and
preferably in large amounts. The eager, ‘unknown’ bidder - that later on
turned out to be none less than the
giant internet company Google -specifically demanded a domain counting at least 90 hectare, the proximity of water and the possibility to
consume 150 megawatt a year, a
ridiculous amount that even dazed
Belgium’s main energy companies
Electrabel and Elia.
After the Belgian diplomacy forwarded
Google’s proposal to the three regions
in the country, only the southern part
was really taking the bait. The Walloon
representatives of the OFI, the Office
for Foreign Investors, soon set up a
meeting with the people of Zenzu.
Undoubtedly unlike what they were
expecting, three young men around
their thirties showed up, carrying
nothing but a backpack. But as relaxed as they looked, the more determined they came through, considering other areas in France and
Sweden and juggling with mindboggling amounts of cash. The private money to be invested would run
up to 250 million euro, the amount
of tax payer’s money was initially
set at 5 million euro. However, the
factory that was going to be built,
would do something in return,

“Like all our data
centres, the
St-Ghislain centre
will process and
store information
that enables us to
power a range of
our services”

creating about 150 temporary jobs
and later on employing about 120
people permanently, mostly vacancies for highly educated people. The
negotiations were difficult but the
agreement could soon become the
symbolic saviour of an economically
faltering region.

Saint-Ghislain, January 2009. As the
data center was set to open at the
end of 2008 in the industrial zone
Ghlin-Baudour, we decided a bit of
field research on how Google had affected the Borinage couldn’t cause
any harm. After all, this is Google
we’re talking about, the company
with one of the strongest brand
names of this spanking new century.
And it’s making a triumphal entry
in a region where generations after, people are still suffering from
the closing of the coalmines, such
as the Grand Hornu that once employed about 1,500 people. The perfect spot for a brand that has established itself as the most prominent
name on the information highway;
gathering the world’s information
through a search engine. What can
go economically wrong with a company that even makes it possible
for you to explore the bottom of the
ocean on your computer or to virtually visit almost every location in

the world? Oddly enough, Google
Maps, the ingenious online tool that
recently enabled the Palestinian
political party Fatah to find Hamas’
target locations, somehow couldn’t
help us on our search for a data center of almost one square kilometre.
Google is literally publishing the entire world and facilitating freedom
of information, but when it comes
to sharing information about themselves, the company seems to be
veiled in silence and secrecy.

Nevertheless our intuition and a
GPS-system carrying the little information we could find, lead us to
what we thought of as a good base
to start our search, near to the industrial zone Ghlin Baudour. After
we did a bit of wandering around, a
gigantic and completely fenced off,
domain alongside the river attracted our attention. It was accessible
only through two small, supervised
gates, and our attempts to find out
whether this bulking buidling was
or was not the infamous data center were swiftly extinguished by a
very grumpy and very silent security guard, who kindly obliged us
to change tactics when we arrived
at the second gate. When asked if
we were at the right location for
our appointment at the Google data
center, the guard confirmed our presumption by answering “Maybe”.
But he wouldn’t enlighten us any
further, nor would the security car
that tailed us when we were defying
the natural barriers surrounding the
center. It almost made it impossible
to take some decent photographs.
Digital Innovation Valley didn’t
seem very hospitable to us, untill
we got charmed by Google’s neighbours: a little farmhouse called Pic
& Plat, almost looking fairy-like in
the hillock landscape.

What initially looked like a prestigious hideout for bored Google moguls playin golf, appeared to be one
of the authentic diamonds of the
area. Inside the rural tavern, the elderly people present didn’t seem to
have any clue of the activity going
on in their backyard. They hardly
paid attention. “What is the exact
purpose of this Google building?”, a
middle aged man would ask us when
we informed about the data center.
More important were the first ser-

“In these modern
times, privacy no
longer exists”

ved beers of a bleak day, after which
a significant number of economically ignorable, local elderly started
to collect their equipment, went on
to the playground and played their
favorite game, La Crosse en Plein.
A traditional sport, deviated from
golf, that barely turns up any search
results when Googled and clarifies
the mistery of this data center even
less.

“Like all our data centres, the StGhislain centre will process and
store information that enables us
to power a range of our services”,
Google spokesman Al Verney answered later on. “But we’re currently
still constructing the facility. It’s a
big project and although we’ll be in
construction for some time to come,
we expect to be operational as scheduled. The final scope of the project
—both in terms of scale and economic impact— will be determined
over time, but we’re providing employment for a significant number
of people during the construction
phase, and expect to continue investing in people for a range of positions as the facility develops.”

A lot of questions remained. What
kind of information are we specifically talking about? Will these humongous servers even be used to
carry any information and if so, will
it make us any smarter? Maybe these
weird constructions are predestined
to store incriminating nude pictures
of Mr. and Mrs. Boring, an American
couple that recently sued Google for
invasion of privacy after a Google
Street View spycar illegally drove
down their private driveway and
took a bunch of 360-degree, both
pan-and-zoomable pictures of their
home and swimming pool? “In these
modern times, privacy no longer
exists”, Google would argue after
the Borings lost their battle against
the internet giant that seems to be
attempting to spy on the entire planet. Will they state the same comment when Pic & Plat has to make
room for digital innovation as well?

The Frost/Nixon interview Part 1 was broadcasted on May 4, 1977. It focused on the Watergate scandal. That premiere episode
drew 45 million viewers, the largest television audience for a political interview in history

THE EXPERTS

Peter Vandermeersch

Peter Van Aelst

Brecht Decaestecker

“Traditional media
will continue
to play a very
important role.”

“In times of
election, only a
political junkie can
handle all this
information.”

“Accuracy doesn’t
seem to be
that important
anymore, if only
we can publish it.”

“I'm not the type of person who
thinks that there's too much rustle
on the information we receive nowadays. I believe we took a giant
step forward when I compare today's journalism with the way news
was covered fifty years ago. The information as we get it now, is more
reliable. We are informed faster and
more accurate about the true state
of affairs. The involvement of people
significantly increases. The hunger
for news is larger than ever. Never
before in history have we had so
many readers. Although this overkill
might eventually deter a lot of readers, I don't think we need to fear
that they will be going into apathy
and indifference, at least for now.
I'm actually quite optimistic when it
comes to the relevance and the position of the journalist in general.”
“People absolutely do collect information in a different way since the
amount of sources is enormous. We
should be happy about that, and I
notice that a lot of people use these
sources. But the traditional media
stay very important to people who
prefer their news in a more or less
concrete form. If I cook myself a
meal, the ingredients might be fresher and cheaper, but I'm happy to
visit a restaurant from time to time.
In that way, traditional media will
continue to play a very important
role. The substitutional role of the
new media is too limited. Even less
than what I was hoping for at a certain point.”

“It's obvious that we often get to
deal with hypercoverage these
days. Mass media is focusing –
whether or not too much – on one
particular event. During the US presidential election, all of the media
were publishing extra specials and
bulletins, and that’s a good thing.
People pick up more information
on the subject and start discussing
on boards or blogging. New media
gives people the possibility to participate and that's a great evolution.
But sometimes the reports on a subject are so abundant, it actually becomes excessive.”
“This overkill has two effects. A
lot of people will drop out after a
while, and some people will absorb
everything. But I think that they
make up a limited group. In times of
election, only a political junkie can
handle all this information. Sometimes I wonder if anyone is reading
all of these newspages. Traditional
media still can bring people together
when very important or worldschocking events occur, but when
the harmony is gone, it all becomes
more fragmented. In the 1980's, a
political party could reach one million viewers by a national broadcast
on tv because there weren't that
many alternatives. Nowadays we
zap away. More and more, people
do their own research. But when it
comes to new media, the websites
that get the most visitors are still
the ones that have their roots in traditional media. So yes, I think the
traditional media will continue to
play a very important role.”

“Long time ago, people only had papers. When radio was introduced,
they read papers and listened to the
radio. Then television came, internet… But a terrifying incident will
simply shock people, whether it’s
the assassination on JFK in 1963 or
the baby killer in Dendermonde recently. The difference is the speed
at which we are being informed. Nowadays people have the possibility
to surf the internet and immediately
get an idea of what happened. Unfortunately, this fast way of reporting isn’t always one hundred percent correct. Accuracy doesn’t seem
to be that important anymore, if
only we can publish it. Any mistakes
made can easily be adepted. When
the plane crashed in Holland, news
sites first reported that there probably were no casualties, or maybe
one. A couple of hours later, you
can read that nine people died in
the crash. These mistakes actually
have become persistent these days.
There are too many news sites. Some
press conferences are attended by a
couple of hundred journalists and
become very chaotic.”
“But it isn’t exactly a negative development only, it can create opportunities as well. The media should
be obliged to cooperate with journalists who work in a correct manner, so they can create reliable news
anchors in this news tsunami. Most
of the people believe Paul D’Hoore
when he explains the crisis of the
banks on the seven o’clock news.”

Managing Chief Editor Corelio Dutchspeaking papers

Can you spot the new Google data center on this Google® Maps® view? Neither can we.

Professor in Political
Communication - Leiden University

Media journalist/Prosumer De Morgen/brechtdc.wordpress.com

WALK THE PLANK
The Piratebay goes to court

La Crosse en Plein, also known as 'Le golf du pauvre' in the Borinage, with the Google
data center in the background.

The closest view of the data center without being followed by security guards.

On February 16th, 2009, the world
wide web gazed with spurious intent
at the beginning of a trial that could
very well become a landmark in the
budding history of the internets. In a
Stockholm courthouse, Hans Fredrik
Neij, Gottfrid Svartholm Warg, Peter
Sunde and Carl Lundström stand on
trial for their operating of the Piratebay, one of the biggest websites used
for torrentracking.1 The men face up to
two years in prison, alongside fines of
up to approximately €150,000 each.

Chances of the four actually going
to prison are less than slim, and they
already stated that they would “happily frame all collection letters and put
them on the wall.” On the second day
of the trial, prosecutor Hakan Roswall
already dropped half of the charges
against the defendants, more exactly
those concerning the actual hosting
of copyrighted content. Because the
Piratebay itself does not technically
host any copyrighted works whatsoever, the charges sound something
like “promoting other people’s infringements of copyright laws”. Which is
the same as prosecuting someone for
telling somebody else where to steal,
a charge that sounds legally dubious
to say the least. The defense remains
boastful and defiant, promising to
point out more flaws in the prosecution’s arguments as the trial proceeds. Whatever the case, this is the
perfect example of old and new media
butting heads. The prosecution representing the great old, wrinkly bodies
of media (plaintiffs include big league
Hollywood bastions Warner and EMI)

versus the defense, 4 young men who
represent the 2.0 generation of internet inhabitants. A crumbling old giant
desperately trying to catch a leaf on
the loose in a hurricane. Message
boards and comment sections all over
the net are already starting to overload, barely able to convey the opinions of millions of frightened freeloaders worldwide. Not really a surprise,
considering about the Piratebay has
about 22 million confirmed users. The
case is obviously stirring up a worldwide controversy, with supporters of
the accused operators loudly voicing
their concerns not only in the online
realm, but even at the courthouse itself, where a band of delegates from
the Pirate Bureau (we’re not making
this up) has set up a PR-center / base
of operations in a converted bus they
drove up all the way from Serbia (!).
They are independently covering the
trial (which they persistently describe
as ‘the most expensive piece of theater ever put together with Swedish
taxpayer-money’), sending out live
and translated courthouse feeds on
Twitter and fiercely blogging away
on the subject. They even gave their
own press conference, excluding
three of Sweden’s bigger networks
from the occasion because of the

A crumbling old
giant desperately
trying to catch a
leaf on the loose
in a hurricane.

tainted way these networks portrayed the Piratebay in their earlier
coverage of the case. Peter Sunde,
one of the defendants, stated: “We
do this on our free time and because
we think it is fun. But we do not
have an obligation to feed content
to organizations that knowingly try
to distort what we are doing and
portray us as crooks. Basically, we
don’t want to deal with assholes.”

The trial is set to run for thirteen
days, but whatever the outcome, it
is already a given that this case will
see appeal, most likely all the way
through to the Swedish Supreme
Court. The Pirates claim they have
done nothing illegal, the Swedish
authorities (poked in the back by
US-based copyright organizations
RIAA and MPAA) claim they have.
The case may become an important precedent, keeping in mind
the bazillions of other torrent-tracking sites that litter the web. Will
it become illegal to point people
the way to materials that are in violation of copyright law? If so, what
will that mean for other search engines, such as the great Google itself, which equally points users to
pirated materials? It’ll be interesting to see how this plays out, but
whatever the eventual outcome may
be, this trial is only one of the first
blatant signs of the conflict of interest between the internet and the
rest of the media. Thanks to it’s rogue nature, all the information on
the internet is free if you know the
right websites to surf to (or either
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dirt cheap if you have a Rapidshare
account), but the guardians of copyright want to protect their wallets
and turn it into a sort of on-demand
cable television/jukebox. However,
even if they succeed, there’s a fair
chance you’ll still be seeing the next
James Bond before it hits theatres
near you. Because even if the Piratebay goes down, there’s millions
of other tracker sites ready to take
its place. And even if they go down,
people will probably just start sharing their torrents by e-mail, P2P,
message boards, wherever. And
even if all those millions of people
get arrested & fined, there will most
likely already be twenty new ways to
download whatever you didn’t have
yet.
To definitely be continued.

1
note for newfags: A torrent is a file that
points your computer to wherever some
piece of content can be downloaded, copyrighted or not. The content is mostly
hosted by lazy, freeloading people just
like you (leechers) or people who think
the internet is serious business and actually put effort into the whole thing,
exclusively for your plundering pleasure
(seeders). Torrents can be found on a
wide variety of tracking websites, such
as the aforementioned Piratebay. Just
don’t tell the Swedish government we
told you.

